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2022:

25) “Media Platforms as Blockholes of Information: App Economy and Burial of User-Generated
Content”, Iranian Journal of Information Processing and Management (38), 65-80.

2021:

24) “A SEM-NCA Approach towards Social Networks Marketing: Evaluating Consumers’
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23) “How to compose a media mix to win an electoral campaign? proposing a framework for
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newspapers”, Ad-minister, 39, pp.97-120 (ESCI)

21) “Media Branding and Value Co-Creation: Effect of User Participation in Social media of
Newsmedia on Attitudinal and Behavioral Loyalty”, European Journal of International
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20) “Proposing a New Model for Shopping Centre Attractiveness Assessment by a Combination of
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Tourism 24(11)1542-1560 (JCR Q1-ranked / Scopus)

2020:

19) “Investigating the Role of Customer Co-Creation Behavior on Social Media Platforms in
Rendering Innovative Services”, Sustainability 12(17)6926 (JCR Q2-ranked / Scopus)

18) “Digital Games Get Viral on Social Media: A Social Network Analysis of Pokemon Go in
Twitter ” International Journal of Web Based Communities, 16(3), 262-278 (Scopus).

17) “A Conceptual Framework for Value Co-Creation in Service Enterprises (Case of Tourism
Agencies)”, Sustainability, 12(1):1-21 (JCR Q2-ranked/ Scopus)

16) “Place Branding and Moderating Role of Social Media”, Current Issues in Tourism, 23(14):
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Relationship Marketing? An ICT-Based Case”, World Review of Entrepreneurship Management
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14) “Corporate Media Entrepreneurship in Public Service Broadcasts: An exploratory Study of
IRIB use of External Innovations”, Ad-minister, No 34, pp 101-118 (ESCI)

13) “Qualitative Methods in Media Entrepreneurship Research: Clarification of the terms
Framework, Model and Pattern”, Ad-minister, No 34, pp 15-34 (ESCI)
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12) “Social Norms and Entrepreneurial act: The Mediating Role of Opportunity Confidence”,
Sustainability 11(1), 158: 1-8 (JCR Q2-ranked/ Scopus)

2018:

11) “Effect of Social Media on Child Obesity: Application of Structural Equation Modeling with
the Taguchi Method”, International Journal of Environmental Research and Public Health, 15(7): 1-
22. (JCR Q1-ranked/ Scopus)

10) “Leader-Member Exchange and Organizational Citizenship Behavior in Hospitality Industry:
A Study on Effect of Gender”, Eurasian Business Review 8(3):267-284 (JCR Q1-ranked/Scopus/
Danish BFI)

9) “Market Analysis, Strategy Diagnosis and Opportunity Recognition in Toy Industry”,
International Journal of Entrepreneurship and Small Business, 33(2):220-240 (ABDC/ Scopus/
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8) “Enterprise Social Media: Ethnographic Research on Communication in Entrepreneurial
Teams”, International Journal of E-Services and Mobile Applications, 10(1):34-40 (Scopus/ Danish
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2017:
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2016:
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Entrepreneurship”, International Journal of Commercialization and Technology Transfer, 14(2):
117-131 (BFI-1%)

5) “Audience Commodification: A Source for Innovative Business Models”, Technology
Innovation Management Review, 6(8): 40-47 (ESCI)

4) “Telecommunication Policy: Addressing U.S congress and FCC about Net Neutrality” Global
Media Journal-Canadian Edition, 9(1), pp 135-141 (ESCI/Scopus)

3) “Intercultural Peers’ effect on Social Identity of Social Media Users: A Critical Study of
Consumer Socialization Theory”, Journal of Business and Economics, 7(3): 534-540 (BFI-1%*)

2) “Airline Sustainability Modeling: A New Framework with Application of Bayesian Structural
Equation Modeling” Sustainability 8(11), 1204 (Q2, Scopus)

2014:

1) “A perspective on Media Entrepreneurship policy: Globalization of Knowledge and
opportunities for developing Economies”, Journal of Globalization Studies (2014), 5(2): 174-187
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8) “How Actors of Social Networks Affect Differently on the Others? Addressing the Critique of
Equal Importance on Actor-Network Theory by Use of Social Network Analysis” IN:
“Contemporary Applications of the Actor Network Theory” (2020), Palgrave, in press
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7) “Big Data for Competitiveness of SMEs: Use of Consumer Analytic to Identify Niche Markets”
IN: “Competitiveness in emerging markets” (2018), Springer, 585-599

6) “Competition Outside of the Field: Economics and Marketing of Football in Iran” IN:
“Competitiveness in emerging markets” (2018), Springer, 409-424

5) “Strategic Renewal in Corporate Entrepreneurship Context: A Multi-Case Study” IN:
“Competitiveness in emerging markets” (2018), Springer, 315-338

4) “War of Attrition in Polish Video-Games Printing Press: Customer Retention to Survive
Printing Press in the Age of Digital Communication Technologies” IN: “Competitiveness in
emerging markets” (2018), Springer, 75-91

3) “Impact of Media Richness on Reduction of Knowledge-Hiding Behavior in Enterprises”, IN:
“Evaluating Media Richness in Organizational Learning” (2018), IGI-Global, USA, 135-148

2) “Innovation Inventory as a Source of Creativity for Interactive Television”, IN: "Digital
Transformation in Journalism and News Media: Media Management, Media Convergence and
Globalization™ (2017), Springer, Germany, 341-349

1) “New Venture Creation in Social Media Platform; Towards a Framework for Media
Entrepreneurship”, IN: "Handbook of Social Media Management; VValue Chain and Business
Models in Changing Media Markets" (2013), Springer, Germany, 125-142
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18) “Media Management Education in the Era of Disruptive Technologies ”, 20" International
Conference on Management, 20-21 February 2024, Tehran, Iran

17) “Affordances and IT Design: A Typology for Social Media and Platform Affordances ”, 13"
CMI conference on Digital transformation: Potentials and Challeges, 26-27 November 2020,
Copenhagen, Denmark

16) “Switching Costs in Cloud Platforms: Identifying and Ranking the Effective Factors on the
Migration of SMEs by Using Push-Pull-Mooring Framework ”, 13" CMI conference on Digital
transformation: Potentials and Challeges, 2020, 26-27 November, Copenhagen, Denmark

15) “Developing a Social Platform Strategy for Customer Engagement: A Co-Creation Approach”
International Media Management Acadmic Assciation 2019, 4-6 October, Doha, Qatar

14) “Media Management Program in University of Tehran”, International Media Management
Acadmic Assciation 2019, 4-6 October, Doha, Qatar

13) “In-Game Advertising and effective factors on brand recall”, International Conference on
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14-15, Warsaw, Poland
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Media Innovation (2017), October, 16-17, Tallinn, Estonia
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5) “The Media Policy for promotion of Entrepreneurship in Digital Game Industry: the area
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4) “Media Entrepreneurship Policy: Transition of Developing Economies towards the Global
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